cbdMD, Inc.

Company Overview

(NYSE American: YCBD)

cbdMD is a nationally recognized consumer cannabidiol (CBD) brand whose current
products include CBD gummies, CBD tinctures, CBD topical, CBD bath bombs, CBD
oils, and CBD pet products. cbdMD was founded by Scott Coffman, the founder of wellknown e-cigarette brand Blu, which he later sold to Lorillard Tobacco for $135 million.
Coffman continues to lead cbdMD, is on the company’s board, and is now one of its
largest shareholders.
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Market Data
Fiscal Year
Industry
Market Cap
Price/Sales (ttm)
Shares Outstanding*
Equity Float
Inside Ownership
Avg. Volume (3 mo.)

Value Proposition
September
CBD
$152.5M
13x
27.7M
5.5M
31.8%
276,600

As of June 4, 2019

Income Statement Snapshot
Revenue

(TTM)
$11.5M

Balance Sheet Snapshot
MRQ
Cash*
$4.6M
Debt
$0
*does not include proceeds from $13.8M
offering in May 2019

Company Website
https://www.cbdmd.com/

With a strong cash position (completed $13M+ offering in May 2019) and the benefit of
the expected increase in major retailer acceptance from the passage of the 2018 Farm Bill,
cbdMD believes it can accelerate revenue growth in this rapidly expanding market. The
Company has set targets of more than $20 million in revenue for 2019 and more than $300
million in aggregate revenue over the next five years.
Peers in the CBD space command high multiples, trading for an average price-to-sales
ratio of more than 60x. Comparatively, cbdMD currently trades for just under 16x its
trailing 12-month sales. Quarterly and monthly sales have been increasing sequentially at
a rapid rate, putting the company in a great position to achieve its first year revenue
earnout hurdle of $20 million in calendar year 2019.
Investment Highlights
• cbdMD revenues are growing rapidly quarter-on-quarter
o cbdMD sales increased sequentially from launch in early 2018 through the most recent
quarter ended March 31, 2019, with net sales growing from $580,000 to $5.7M over the
five quarters
o March 31, 2019 quarter 78% ahead of earn-out projection for the full calendar year 2019
• cbdMD ideally positioned in growing market with diverse product portfolio
o CBD-based product line includes gummies, tinctures, bath bombs, and pet products
o Revenue growth expected to accelerate post-acquisition; driven by capital availability
and increased market acceptance since passage of 2018 Farm Bill
• CBD market expected to grow 40x by 2022, according to Brightfield Group
o CBD consumer market expected to surpass $2.1 billion by 2020
• CBD-related stocks trade for high multiples
o Peer group trades at an average 60x sales
o Based on cbdMD’s trailing 12-month net sales, it trades for a p/s multiple of
approximately 16x
• Licensing agreements with key partners provide upfront and ongoing revenue
o Royalty streams from previously signed agreements provide additional growth
opportunities
• Added to Russell 3000 and Russell 2000 stock indexes in June 2019

The information contained herein is not intended to be used as the basis for investment decisions and should not be construed as advice intended to meet the investment needs of any investor. The information contained herein is
not a representation or warranty and is not an offer or solicitation of an offer to buy or sell any security. To the fullest extent of the law, RedChip Companies, Inc., our specialists, advisors, and partners will not be liable to any
person or entity for the quality, accuracy, completeness, reliability or timeliness of the information provided, or for any direct, indirect, consequential, incidental, special or punitive damages that may arise out of the use of
information provided to any person or entity (including but not limited to lost profits, loss of opportunities, trading losses and damages that may result from any inaccuracy or incompleteness of this information). cbdMD (NYSE
American: YCBD) is a client of RedChip Companies. YCBD pays RedChip a monthly cash fee and 5,000 shares of Rule 144 stock for four months of RedChip investor awareness services. Investor awareness services and
programs are designed to help small-cap companies communicate their investment characteristics. RedChip investor awareness services include the preparation of a research profile(s), multimedia marketing, and other awareness
services.

